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Social Video in 2019

Social video, whether it be on Facebook, 
Twitter, or YouTube, is a huge part of the 
media we digest in 2019.  

With the rise of autoplaying content, it has 
become increasingly important to understand 
what type of video content creates those thumb-
stopping moments, the type of content that 
people actively engage with in a meaningful way. 

We looked at the first few months of 2019 to 
determine the most engaged videos across 
multiple platforms to see what content people 
are engaging with, and perhaps more 
importantly, how they are engaging with it. 

 
In this report,  we will cover:  

• The most engaged videos on Facebook 
in 2019 

• The Facebook Pages that consistently 
have the highest video engagement 

• The length of videos across different 
social platforms 

• How content trends vary across 
Facebook, Twitter, and YouTube
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Video Pages on Facebook
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Engagements to Facebook 
Video in 2019
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Engagement over time from January 1st - April 30th

For this section of our study, we looked at the 
engagement data for English language 
Facebook video content between January 1st 
and April 30th 2019. 
 
Engagement has been fairly steady for video on 
Facebook for much of the year so far, albeit with 
a slight dip in the weekly numbers in late March.  

This was offset, however, with a significant rise 
in mid-March, which saw a spike of nearly 1.5x 
the weekly engagement for the rest of the year, 

with a weekly high of 350 million engagements 
on the week of April 8th - April 14th.  

The numbers have since dipped back to roughly 
the levels that they were at at the start of the 
year, hovering around 250 million engagements 
per week to aggregated English-language 
content in our platform.

http://www.newswhip.com
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Engagement by Post Type
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Total Engagements by Post 
Type

Photo

Link

Native Video   4,411,261,121

  5,213,062,942

  6,684,202,023
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Native video is not the most engaged content on 
Facebook. In fact it is the least engaged of the 
big three content types on Facebook in terms of 
raw engagement numbers.  

Photo is the most engaged format on the 
platform, with more than 6 billion engagements 
for the period we looked at, while link posts also 
topped 5 billion engagements.  

Native video came in at just under 4.5 billion, the 
lowest of the three.
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Average Engagements by Post 
Type

Native Video

Photo

Link   320

  930

  1,297

When looking at these numbers, however, it 
is important to be cognizant of the fact that 
there is simply a lot less video posted than 
either of the other two content types. 

So, when we switch the metric to average 
engagements, it is Native Video that comes 
out on top, with an average of nearly 1,300 
engagements, as compared to 930 for photo 
and 320 for links. 
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Most Engaged Video Pages

Top Facebook Pages by Video Engagement

LADbible

uniladmag

VT

CBSNews

5min.crafts

9gag

NTDTelevision

DailyMail

MetDaanAnimals

9to5life   35,565,422

  36,765,211

  38,958,105

  40,788,303

  42,186,846

  45,008,870

  52,005,419

  56,371,582

  106,360,864

  142,220,291
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When looking at the Pages with the most 
engagements to their video content in 2019, 
there is one very clear winner, and that is 
British viral publisher LADbible.

Fellow British publication UNILAD also had more 
than 100 million engagements on its videos so 
far this year. Apart from them not many even 
broke above 50 million, let alone the 100 million 
plus these two publishers achieved with their 
viral content.  

CBS News and the Daily Mail were the only two 
traditional publishers to feature, with CBS News 
having the highest number of engagements of 
any cable news publisher on their video content.  

Viral publishers were prominent in the ranking, 
with VT, 9Gag and others performing particularly 
well on the platform. 

In the next page, we will highlight some of 
LADbible’s top performing content, which was 
often made up of viral videos, especially those 
featuring children or animals.
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LADbible Top Content
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Most Engaged Video Pages 
Percent of Video

Video as percent of total 
engagement for top ten

MetDaanAnimals

VT

CBSNews

5min.crafts

9to5life

uniladmag

LADbible

DailyMail

NTDTelevision

9gag   38.8

  55.1

  66

  74.3

  76.4

  77.5

  83.8

  88.5

  88.9

  99.8
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Video as percent of total 
Posts for top ten

MetDaanAnimals

9to5life

CBSNews

DailyMail

VT

LADbible

uniladmag

9gag

5min.crafts

NTDTelevision   17.5

  36.8

  37

  45.8

  47.1

  52.9

  64.9

  70.1

  73.2

  95.8

Here we break down the percentage of the posts 
from the top publishers that were video, as 
shown in our platform NewsWhip Analytics.  

There are some publishers here, such as Met 
Daan Animals, that focused almost entirely on 
video, while some such as NTD Television, 9gag, 
and 5-minute crafts had a more balanced 
strategy overall. 

For the top publishers LADbible and UNILAD, 
native video made up just under half of the 
content they posted to Facebook for 2019 so far.

Video vastly overperforms for some publishers, 
in terms of percentage of engagements driven 
relative to the proportion of videos they actually 
published.  

LADbible and UNILAD were some 30 percentage 
points higher for engagement percentage than 
they were for post percentage. 

NTD Television, whose content is only 17.5 
percent video, saw a particularly high level of 
engagement to its video content, with more than 
50 percent of the publisher’s engagements 
being driven by video rather than other formats.

http://www.newswhip.com


Most Engaged Video Pages: 
Page Likes vs. Engagements

Interactions vs. Page Likes

LADbible

uniladmag

VT

CBSNews

5min.crafts

9gag

NTDTelevision

DailyMail

MetDaanAnimals

9to5life

buzzfeedtasty

epochtimes

BeautyStudio.KeliNetwork

thedodosite

FirstMediaBlossom

ABCNews

NowThisPolitics

FoxNews

delish

EpochTimesTrending 3,296,042

19,850,402

16,975,198

5,881,812

14,036,493

46,107,719

22,705,601

12,182,259

5,326,569

96,765,851

3,051,085

1,382,695

15,882,762

28,773,550

41,193,904

56,177,280

5,812,059

25,148,768

41,496,554

35,392,661

  20,951,034

  21,488,339

  21,863,905

  22,124,407

  25,655,604

  26,792,758

  27,030,807

  30,022,723

  32,227,607

  34,174,001

  35,565,422

  36,765,211

  38,958,105

  40,788,303

  42,186,846

  45,008,870

  52,005,419

  56,371,582

  106,360,864

  142,220,291

 9 www.newswhip.com *Source NewsWhip Analytics from January 1st - April 30th 2019 

only.

In terms of engagements to video content vs number of Page Likes, it is clear that there is no 
particular correlation between the two.  

Some of this has to do with how much content is posted, of course, but it is evident that one doesn’t 
have to have the largest following to have the most engaged content. CBS News and Met Daan 
Animals have relatively small followings, but have higher engagement on their posts so far this year 
than the likes of BuzzFeed Tasty, which has several times more Page Likes than either of those Pages.

Engagement 

     Page Likes  

http://www.newswhip.com


CBS News Examples
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Pages with highest proportion 
of shares and comments

Top Facebook Pages by 
Share Percentage

ViralSpell

jerseydemic

WineandGlue

EatingonaDime

gigglepalooza

courierjournal

BestBitesAOL

LoveBakesGoodCakes

Iwashyoudry

HomesteadRecipes   67.6

  68.4

  68.6

  68.7

  68.7

  70

  70.1

  71.8

  73.5

  74.9
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Total engagement, while interesting, is not 
the be all and end all of video content.

Different Pages will have different goals for their 
content. Some will want to drive comments, 
some shares, and some will produce content 
that elicits another reaction entirely.  

As such,  we broke out the top content by 
proportion of engagement made up of the 
different reaction metrics, for Pages that have 
posted a minimum of 100 times in the four 
months that we looked at. Below we have the 
data for shares and comments. 

For shares, it is very much viral videos, especially 
funny ones though there is also a place for 
recipe Pages to have a high number of shares.  

For comments, British talk radio broadcaster 
LBC had a particularly high proportion of 
comments on its videos, perhaps because of the 
nature of the content uploaded, which invites 
viewers to have their say. 

*Source NewsWhip Analytics from January 1st - April 30th 2019 
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Top Facebook Pages by 
Comment Percentage

LBC

AlodiaGosiengfiao

iloveshowpo

MAFS

WTHR13

boohoo.com

ABCNewsPolitics

sociallaughsuk

NetflixANZ

LADbibleAustralia   42.2

  42.8

  44.1

  44.4

  48.5

  49

  49.9

  50.6

  54.2

  57.6
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Pages with highest proportion 
of Angrys, Hahas, and Loves

Top Facebook Pages by Angry 
Percentage

official.peta

NRATV
HuffPost

foxandfriends
moveon

FoxBusiness
newshour

washingtondcpress
FoxNews

DailyCaller   8.6
  8.9
  9
  9.5
  10
  10.2

  11.3
  11.4

  12.5
  22.3
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Top Facebook Pages by 
Haha Percentage

explosm

KevOnStage

Blameitonkway

FilterCopy

CollegeHumor

thegrahamnortonshow

bbccomedy

thedailyshow

wearemitu

nickcannonwildnout   25.1

  25.2

  25.2

  26.2

  26.3

  26.3

  29.2

  34.9

  36.1

  37.9

Top Facebook Pages by 
Love Percentage

Billboard

RomaDowney

lsjnews

knoxnews

KGWTV8

NBCCharlotte

HolidogEN

Delawareonline

1theK

madonna   26.4

  26.7

  26.8

  27

  27.1

  27.5

  27.8

  28.7

  30.9

  31.9

For top Pages by Hahas, Loves, and Angrys, 
there were a few trends that stood out. 

For Hahas, the comedy accounts and meme 
accounts came out on top, with KevOnStage, 
Graham Norton, and The Daily Show all seeing 
particularly high proportions of laughter to the 
videos that they posted.  

For Loves, it was the local and the musical that 
did well, with a number of local news publishers’ 
Facebook Pages seeing a lot of Love compared 
to other reactions, as well as Billboard and 
Madonna.  

Political content drove Angry reactions, as well 
as content from PETA. Aside from the PETA 
account though, every publisher with a high 
proportion of Angrys was involved in political 
reporting or campaigning in some way.

http://www.newswhip.com


Video Posts on Facebook
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Post Type of top 10,000 videos
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Video by Type

Native Video

Live Video

Embedded Video   42

  213

  9,745
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Among the top 10,000 videos, there is one 
clear type of video that appears with the 
most frequency.

Non-live native videos amount to over 97 
percent of the top videos on Facebook, with 
9,745 of the top posts. 

Live Video is not completely gone, but is not 
particularly prevalent among the very top posts, 
constituting just 213 of the top 10,000 posts, 
often made up of breaking news bulletins.  

Embedded video, that is, links to video hosted 
on a website other than Facebook, was 
responsible for just 42 of the top posts.

http://www.newswhip.com


Average engagement by video 
type -Top 10,000 Posts
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Average Engagement by 
Video Type

Native Video

Live Video

Embedded Video   85,374

  100,236

  142,736

www.newswhip.com

It is obvious that Native Video is normally the most 
engaging content type by some distance.  

Among the top 10,000 Posts referenced previously, 
non-live Native Video drives an average of 142,000 
engagements, compared to 100,000 for Live Video and 
85,000 for Embedded Video.  

Around one third of these engagements came from 
shares for Native Video, though the number was lower 
for both of the other types.  

One area where Live Video did stand out was in the 
average number of comments per video, where it was 
2.5x higher than Native Video. This is partly a function 
of the format, where people are encouraged to have 
their take as the action is unfolding.

*Source NewsWhip Analytics from January 1st - April 30th 2019 
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Average Shares by Video 
Type

Native Video

Embedded Video

Live Video   10,940

  24,433

  48,734

Average Comments by 
Video Type

Live Video

Native Video

Embedded Video   3,372

  9,526

  25,430

http://www.newswhip.com


Engagements to Top 10,000 
Videos by Percentage
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Other
3

Hahas
6

Comments
7

Loves
10

Shares
34

Likes
40
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Reactions to top 10,000 posts by engagement type

We also looked at the type of engagement 
that videos tend to generate, broken up by 
reaction type.

For video as a whole, among the top 
10,000 posts, likes and shares were 
dominant, making up some 75% of the 
total engagement. 

That does leave some room for the 
others, however, which were split 
between Loves, comments, Hahas, Sads, 
Wows, and Angrys.  

The reaction that performed the best of 
these was, somewhat surprisingly, 

Loves, which were responsible for ten 
percent of the total engagement.  

Comments, meanwhile, accounted for 
seven percent of the engagement to the 
top 10,000 posts, while Hahas 
contributed six percent.  

The final three percent was shared 
amongst Angrys, Sads, and Wows, none 
of which were very prevalent for the top 
posts.

*Source NewsWhip Analytics from January 1st - April 30th 2019 

only.

http://www.newswhip.com


Engagements to Top Live 
Videos by Percentage
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Other
3

Sads
2

Shares
11

Loves
12

Comments
26

Likes
46
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Reactions to top 213 Live Videos by engagement percentage

We also broke this out by just Live Video, 
looking at the 213 Live Videos that appeared 
in the top 10,000.

Unsurprisingly, the picture looks quite different.  

There are still two dominant metrics, but for Live 
Video it is likes and comments rather than likes 
and shares, with comments making up 26 
percent of the total engagement to the top Live 
Videos.  

Loves were again the third placed reaction, with 
a slight increase to twelve percent of the total, 

while shares made up just eleven percent of the 
engagement to Live Video. 

Sad reactions were the final set of reactions to 
garner more than one percent of the reactions, 
with Angrys, Hahas, and Wows almost non-
existent for Live Video.

*Source NewsWhip Analytics from January 1st - April 30th 2019 
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Most Engaged Videos
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The top videos on Facebook were less driven 
by the very top Pages, individual videos often 
had surprising success.

Blossom had four of the top ten posts 
with its how-to content: videos focusing 
on composting, replanting, ice tray 
hacks, and beauty hacks, all of which 
garnered more than 2.5 million 
engagements.  

Investigation Discovery had the highest 
engagement for a post that did not 
come from Blossom, with its video of a 
police dog demonstrating CPR 
generating almost 3 million 
engagements.  

Beyond these, So Yummy, CBS News, 
South China Morning Post, Music Life, 
and LADbible all featured, each having 
videos that drove over 2 million 
engagements. 
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only.

FB PAGE POST TYPE HEADLINE ENGAGEMENT

BLOSSOM Native Video Before you compost, make it the most with these 
11 food scrap hacks!

4,583,814

BLOSSOM Native Video Ex-seed all your replanting dreams with these 11 
clever hacks!

3,859,621

INVESTIGATION 
DISCOVERY

Native Video Police Dog Demonstrates Life-Saving CPR For 
School Kids

2,914,840

SO YUMMY Native Video Be a smart cookie with these 12 cookie decorating 
hacks 🍪🍴

2,838,910

CBS NEWS Native Video Military Amputees Cross Boston Marathon Finish 
Line

2,714,162

BLOSSOM Native Video Try these cool ice tray hacks! 2,632,986

SOUTH CHINA MORNING 
POST

Native Video Dancing with school principal 2,559,059

BLOSSOM Native Video 8 unusual beauty hacks with food! 2,513,837

MUSIC LIFE Native Video This street performer playing "Sunflower" by Post 
Malone & Swae Lee on violin is 🔥🔥

2,309,140

LADBIBLE Native Video Little Lad Shaves Siblings' Hair With Razor 2,224,703

Facebook Videos with Highest Engagement

http://www.newswhip.com


The perfect length of a video is something that 
has been much debated by social media experts 
in recent years. Here at NewsWhip, we’ve 
noticed the average video length getting longer 
since the days of the 30 second viral video a few 
years ago.  

Among the top 100 videos, we saw an average 
length of just over two minutes.  

Among the top 10,000 videos, this dipped 
slightly, with an average length of 116 seconds, 
still hovering around the two minute mark.  

As we’ve noted before, if the content is 
interesting enough, and you have a dedicated 
audience, then there’s no such thing as too long, 
or too short, it’s all about knowing your 
audience.  

The longest video in the top 10,000 came from 
the WWE, and was a full recap of a wrestling 
match that clocked in at more than 2,000 
seconds, or nearly 35 minutes but still managed 
to capture over 3.5 million views.

132s
Average length of the top 100 videos on Facebook 
this year
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How long should a video be?
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Emoji once again featured heavily in the top 
posts. Video may be a visual medium, but the 
descriptions are still important.  

A good description is like a good score in a 
movie. It sets our expectations for the tone of 
the video and for how we should feel about it, 
and many Pages use emoji to do this.  

Viral publishers, in particular, use emoji well in 
their captions and summaries to set the tone 
for the content, especially if it is funny or cute, 
which have very obvious go-to emoji.  

58% of the top hundred videos on Facebook for 
the year so far contained some form of emoji, 
with some examples highlighted opposite. 

58%
58 percent of the top hundred videos contained an 
emoji in the headline or summary
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Emoji and Video
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Videos on YouTube
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Top 100 Most Viewed YouTube 
Videos by Genre
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Other
28

Music Video
7

Fashion
7

Trailer
17

Entertainment
20

Influencer
21
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Top 100 YouTube Videos by Genre

We also looked at the top one hundred most 
viewed videos on YouTube over the last 
month to determine what type of content is 
successful on the platform.

Influencer content was the most 
popular, followed by entertainment 
content and trailers.  

By influencer we mean here any 
individual that has built a native 
following on the platform and produces 
regular content specifically for it, and 
includes people such as James Charles 
and Jenna Marbles.  

Entertainment content included clips of 
late night shows, as well as promotional 
materials, especially around movie 
releases. Trailers were also extremely 
prevalent on the platform, with 
seventeen movie and TV trailers 
appearing in the hundred most viewed 
videos.  

Beyond these dominant themes, 
content was varied, with videos on 
fashion, politics, and science all 
featuring, along with music videos.

*Source NewsWhip Spike from April 22nd - May 21st 2019 only.
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Most Viewed Videos on 
YouTube
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There is a very clear genre of video that 
performs well on YouTube, and that is movie 
trailers.

The most viewed video on YouTube for any 
given time period is often a movie trailer of 
some form, and that was true again last month, 
with Spider-Man: Far From Home getting some 50 
million views since its publication at the 
beginning of May.  

James Charles and Tati’s back and forth exposing 
past actions were the second and third most 
viewed videos on YouTube for the month that 
we looked at, and the fallout from those videos 

dominated a good chunk of the YouTube 
conversation and engagement as people 
became invested in and supported one or the 
other of them.  

Music videos were also highly viewed, with Ed 
Sheeran having two of the top ten videos from 
one song, one for the music video and one for 
the lyric video.  

There was one political video in the mix, with an 
ad for the European elections coming in as the 
ninth most viewed video.

ACCOUNT HEADLINE VIEWS

SONY PICTURES 
ENTERTAINMENT

SPIDER-MAN: FAR FROM HOME - Official Trailer 56,050,068

JAMES CHARLES tati 54,223,406

TATI BYE SISTER ... 50,448,345

ED SHEERAN Ed Sheeran & Justin Bieber - I Don't Care [Official Lyric Video] 48,702,217

DISNEYMUSICVEVO ZAYN, Zhavia Ward - A Whole New World (End Title) (From 
"Aladdin"/Official Video)

38,989,178

ED SHEERAN Ed Sheeran & Justin Bieber - I Don't Care [Official Video] 35,586,795

WARNER BROS. PICTURES IT CHAPTER TWO - Official Teaser Trailer [HD] 34,592,593

JAMES CHARLES No More Lies 34,549,503

EUROPEAN PARLIAMENT Choose Your Future – European Elections 23-26 May 33,794,031

VERITASIUM Why Are 96,000,000 Black Balls on This Reservoir? 29,476,619

YouTube Videos by Number of Views

*Source NewsWhip Spike from April 22nd - May 21st 2019 only.
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Most Liked Videos on YouTube
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The drama between James Charles and Tati 
was the most engaging content on YouTube 
for the month we looked at.

This is unsurprising, as influencers tend to build 
highly engaged communities that genuinely care 
about their lives, so when something hits on a 
personal level, it affects their audience too.  

Tati had the most liked video, with more than 3 
million likes, while James Charles had over 2.1 
million engagements.  

Music videos also fared well for likes, with Ed 
Sheeran, Justin Bieber, and Zayn Malik all 
featuring in the top ten most liked videos on the 
platform.

YouTube Videos by Number of Likes

ACCOUNT HEADLINE LIKES

TATI BYE SISTER ... 3,343,350

JAMES CHARLES No More Lies 2,132,920

DISNEYMUSICVEVO ZAYN, Zhavia Ward - A Whole New World (End Title) 
(From "Aladdin"/Official Video)

2,029,052

ED SHEERAN Ed Sheeran & Justin Bieber - I Don't Care [Official 
Video]

1,809,726

ED SHEERAN Ed Sheeran & Justin Bieber - I Don't Care [Official Lyric 
Video]

1,791,094

SONY PICTURES 
ENTERTAINMENT

SPIDER-MAN: FAR FROM HOME - Official Trailer 1,745,606

TATI Why I Did it ... 1,352,532

JEFFREESTAR Never Doing This Again. 877,632

WARNER BROS. PICTURES IT CHAPTER TWO - Official Teaser Trailer [HD] 843,671

JUSTIN BIEBER Ed Sheeran & Justin Bieber – I Don’t Care (Official 
Audio)

818,104

*Source NewsWhip Spike from April 22nd - May 21st 2019 only.
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Most Disliked Videos on 
YouTube
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Dislikes can also paint a picture of how 
content has been received, though there are 
occasionally dislike campaigns that bubble 
up on other corners of the internet to 
influence how it is perceived, particularly 
with large pieces of mass media.

We saw again James Charles and Jeffrey Star 
feature heavily in terms of the dislikes they 
received as part of the ongoing feud between 
the influencers. 

The movie trailer for Sonic The Hedgehog was the 
second most disliked video of the month that 

we looked at, with more than half a million 
dislikes. Paramount actually paid attention to 
some of the negative feedback the trailer 
received and said they would rework the look of 
Sonic before the movie’s release.  

Game of Thrones also featured in the dislikes list, 
with Episode 5’s fallout and the trailer for 
Episode 6 causing some consternation among 
the YouTube community,

ACCOUNT HEADLINE DISLIKES

JAMES CHARLES tati 3,381,350

PARAMOUNT PICTURES Sonic The Hedgehog (2019) - Official Trailer - Paramount 
Pictures

651,410

JAMES CHARLES No More Lies 495,625

TATI BYE SISTER ... 264,553

JAMES CHARLES I Got Invited To The Met Gala 253,683

TATI Why I Did it ... 246,302

JEFFREESTAR Never Doing This Again. 199,787

GAMEOFTHRONES Game of Thrones | Season 8 Episode 5 | Inside the 
Episode (HBO)

94,438

GAMEOFTHRONES Game of Thrones | Season 8 Episode 6 | Preview (HBO) 93,019

ED SHEERAN Ed Sheeran & Justin Bieber - I Don't Care [Official Video] 83,643

YouTube Videos by Number of Dislikes

*Source NewsWhip Spike from April 22nd - May 21st 2019 only.
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Most Commented Videos on 
YouTube
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The comments section was one of the places 
where, again, we saw controversy play out in 
real time.

We saw the fallout between Tati, James Charles, 
and Jeffree Star extend to the comments 
sections as the respective communities built 
around their work took sides and debated the 
events and facts in the comments of the videos.  

This controversy was responsible for more than  
half of the top ten most commented videos, 
dominating the top six entirely.  

Beyond this influencer drama, Logan Paul, Sonic 
The Hedgehog, the Spider-Man: Far From Home 
trailer and the music video for A Whole New 
World from the new Aladdin movie all featured 
among the videos with the most comments.

ACCOUNT HEADLINE COMMENTS

JAMES CHARLES tati 684,389

JEFFREESTAR Full Face Using Only Milani Makeup… 😱  I'm Shook! 412,398

TATI BYE SISTER ... 376,016

JAMES CHARLES No More Lies 355,438

JEFFREESTAR Never Doing This Again. 196,745

TATI Why I Did it ... 179,944

PARAMOUNT PICTURES Sonic The Hedgehog (2019) - Official Trailer - 
Paramount Pictures

178,449

LOGAN PAUL VLOGS replacing kong... 124,887

SONY PICTURES 
ENTERTAINMENT

SPIDER-MAN: FAR FROM HOME - Official Trailer 101,025

DISNEYMUSICVEVO ZAYN, Zhavia Ward - A Whole New World (End Title) 
(From "Aladdin"/Official Video)

94,375

YouTube Videos by Number of Comments

*Source NewsWhip Spike from April 22nd - May 21st 2019 only.
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Videos on Twitter
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Most Retweeted Videos
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There is a significant difference in Twitter 
videos versus videos on other platforms.

Because it is built for real-time monitoring, we 
only go back one week with our native Twitter 
data in our Spike product, but that is enough to 
give a flavor of the stark difference of what 
exactly is successful between the platforms. 

The videos tended to be much more focused on 
meme content and in-jokes, with the captions 
often offering no clue at all as to the content of 
the video itself, often offering more of a 
personal insight into the tweeter than into the 
video itself.  

The top videos this week among our database of 
influencers all generated hundreds of 
thousands of retweets.  

The K-Pop band BTS had the top video tweet of 
the week, with one of the members looking 
directly into the camera and saying the words 
“Let’s go concert,” which generated nearly half a 
million retweets.  

Devoted audiences are a big part of what is 
successful on Twitter, and BTS has one of the 
most devoted fan bases out there today.

Twitter Videos with Most Retweets: May 14th - May 21st 2019 

*Source NewsWhip Analytics from May 14th - May 21st 2019 

only.

ACCOUNT SUMMARY RETWEETS

BTS_TWT Let’s go concert https://t.co/iwZVCk4C3P 472,343

TIFFANYRG9 This is quality content https://t.co/6MGPSQlrSs 278,475

MARIOOHH_ If you don’t understand this video, please don’t talk to me. 
https://t.co/YwfIoKMuuD

261,689

AKKEHJOWEL @ other countries, please watch and learn from Singapore 
https://t.co/rCrArdpld7

228,066

MILLIONAIREVIC no one:

2010 me: https://t.co/9nCLU2aMQn

191,995

LINFLOW_ Guys my brother found a frog that can do tricks. https://t.co/
KOO0JbPtiN

184,922

_LIFEINPINK_ no uterus no opinion on a loop :) https://t.co/6la2zcjRdK 177,714

TACOPOOP23 I think my mom found the best use for this new filter 😂  https://
t.co/AbqxkteXCw

177,672

BLACKMIRROR You should've seen it coming. https://t.co/E5bYvVJjik 161,301

CHXKRA IM CRYING https://t.co/KnGnTct7XI 160,424

http://www.newswhip.com
http://go.newswhip.com/Spike-Demo.html


Some Top Tweets
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The average length of video on Twitter is much 
shorter than it is on Facebook, mirroring the 
brevity of the text on the platform.  

In fact, the average length of video on Twitter is 
some 4x shorter than it is on Facebook, clocking 
in at just 35 seconds among the top hundred 
videos of the week, as compared to the 132 
seconds we saw for Facebook.  

Twitter is catered towards shorter form content 
in general, so it is not surprising to see that the 
average length of video is much shorter, 
especially as video length on the platform was 
capped when it was first introduced.  

The longest video from our database of 
influencers on Twitter from among the top 300 
tweets last week came from Billboard, and 
celebrated the release last year of BTS’ Number 
One album.

35s
Average length of the top 100 videos on Twitter in 
the last week
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How Long is a Twitter video?

*Source NewsWhip Analytics from May 14th - May 21st 2019 

only.
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Key Takeaways
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Key takeaways

• Facebook Video gets the highest average 
engagement of any type of native content

• Average video length for the top hundred posts 
so far this year on Facebook clock in at just over 
two minutes

• LADbible and UNILAD are setting the pace for 
others to follow for video engagement on 
Facebook 

• Live Video is fairly niche in 2019, at least in 
terms of the most engaged videos on Facebook

• Love is a much more common reaction than 
Angry among the top videos 

• Twitter video is shorter and more snackable, 
averaging 35 seconds for the top hundred in the 
time period we looked at 

• YouTube is all about the trailers and the 
influencers, with some music thrown in 
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What To Remember
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Thank You!  

Request A Demo of NewsWhip 
Here
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